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FROM THE CEO

Q4-FY22: Continuing the Path to Cash Flow Positive

“In FY22, we delivered revenue growth of 34% over the pcp, hitting
US$10.9M, the highest in our history. Our growth during the year was driven
by strength in advertising, up 31% pcp (prior corresponding period), and
recurring revenues with subscriptions, up 77% pcp.

We are pleased to report that Tinybeans delivered a good performance in Q4,
generating overall revenue of US$2.6M, up 5% on the same period 12
months prior (pcp). The result includes US$2.06M in advertising revenues is
down 7% on pcp, which relates to brands delaying and pausing campaigns
due to macroeconomic conditions. We grew Beanstalk, our paid
subscription product, to US$480K, up 111% pcp and US$166k in Monthly
Recurring Revenues (MRR). The quarter finished with 51k paying
subscribers.

As predicted, our audience from Search Engine Optimization (SEO) has begun
to recover delivering growth in overall MAU, hitting just under 3M.

As the U.S economy recently has been showing signs of stress and with the
goal of getting to cash flow positive, we’ve taken concerted efforts to become
more efficient with expenses and operating margin.

We’re pleased to report that our cashburn for Q4 was $600k, with a cash
balance of US$4.2M as of June 30. We remain confident of becoming
operationally cash flow positive in the next 12-18 months.
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Advertising: We are on our way in FY23 to delivering double digit revenue
growth in advertising, however this may be slower due to economic conditions.
We will also continue to make strategic decisions to pull back on programmatic
ad revenue to support growth in our subscription product.

Subscriptions: We have employed a new customer centric product strategy for
FY23 aimed at restoring 5 star app ratings and rebuilding organic growth for the
audience on the web, amongst other key growth drivers.

FY23 promises to be our most successful year yet. We are launching an array of
new product upgrades that should support acceleration in our consumer
revenues, and we aim to drive continued growth in advertising revenues.

While consumer trust continues to erode across many sources of information,
inspiration and connection, Tinybeans has never been more relevant than
today as we continue to place our stake in the ground as a trusted member of
the family, which parents can count on for relevant content, safe connections
and private photo sharing to help parents raise amazing kids.”

ﬂ Eddie Geller
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siaa Co-Founder and
%) Chief Executive Officer



FULL FISCAL 2022 SUMMARY

FY22 - Biggest Year Ever!! Revenue up 34% to US$10.9M

USSM
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e Revenues of US$10.9M, up 34% pcp, largely driven by advertising revenues

of US$9M, up 31% pcp and Paid subscriptions to US$1.5M, up 77% pcp.
Other revenue includes Printing and Affiliate revenues.

[
o

e At 56% growth in direct advertising revenues, significantly outpaced single
digit industry growth rate outside of top 4*.

e Successfully retired Red Tricycle and (re)introduced one brand Tinybeans to
ad market.

e Tinybeans intends on becoming cash flow positive. The Company expects
to maintain a positive cash balance without raising further equity capital.
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e Made significant changes to the leadership team + changes in product, B Advertising subscriptions [l Other =—— Total

engineering and growth teams. All setting up for an even more successful
FY23. Major Growth Drivers

e Powerful value proposition for advertisers of high trust

: tinybeans
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* Google, Meta and Amazon are on track to absorb more than 50% of all ad money (digiday.com)

+first party data
e Existing and repeat brands (64% repeat, 36% new)
e Doubling Recurring Revenues with paid subscriptions


https://digiday.com/marketing/the-rundown-google-meta-and-amazon-are-on-track-to-absorb-more-than-50-of-all-ad-money-in-2022/

FOURTH QUARTER (Q4) FISCAL 2022 SUMMARY

Growth continues, revenue of US$2.6M
Revenue up 5% to US$2.6M

USSM
e Revenues of US$2.6M, up 5% pcp, largely driven by advertising revenues of 3 $2.6M
US$2.06M, down 7% pcp and Paid subscriptions to US$480K, up 111% $2.47TM
pcp. Other revenue includes Printing and Affiliate Revenues.
e Tinybeans advertising revenue was impacted by brands pausing, delaying 2 $1.52M
and some cancelling campaigns due to macroeconomic conditions. The Q4
advertising revenue split was 22% from new brands and 78% from existing
brands. 1
e Subscription revenues continued to grow into the quarter, 111% up on 12
months prior and also 4% up on Q3.
0
e Monthly Active Users (MAU) hit 2.94m, up 13% on Q3 - Audience from SEO
. 4-FY20 4-FY21 4-FY22
began to grow again, reclaiming lost ground in calendar 2021. Q Q Q
I Advertising Subscriptions M Other === Total

e Cash receipts at June 30, 2022 was a record US$3.1m. Cash burn for Q4 was
approximately US$410k. Cash balance end of quarter was over US$4.2m.

: tinybeans



ADVERTISING REVENUES

US$SM
Unique Audience Demographics Supporting 25 AP IT GOTEIG
Strong Growth in Advertising Revenues
2.0
e We serve consumers and help parents raise amazing kids. Through
solving their problems, we monetize several ways including with 1.5
advertising.
1.0
e Direct Advertising grew 4% pcp to US$1.91M, while programmatic
declined 60% from $0.4M to $0.16M. Driven by the intentional removal of 0.5
certain ads in the app to improve the value proposition of the )
subscription product.
0.0
e Advertising revenues* hit US$2.06M, down 7% pcp, with 22% from new Q4-FY20 Q4-FY21 Q4-FY22
brands and 78% from existing brands. I Direct Advertising Il Programmatic Advertising
e Q4-FY22 advertising revenue advertising revenue driven by partnership
\I:Avms‘w!;ch ngpervlsmn:cHlll s Pet, MGA/Little Tikes, Microsoft, VTech, .- M
armottand Faramount. ] Microsoft TOYINSIDER

e Closed 19 >USS$100K contracts in FY22 (13 in entire FY21) with 10 of

those at $200k+. ert” MBACVB

CONNECT
I tinybeans *includes programmatic




TINYBEANS AD PLATFORM

The most high trust touchpoints

INSIGHTS LAB
tinybeans

) First-party data targeted advertising

e  Consumer+campaign research .\

° Parenting insights

PLAYDATES
tinybeans

IRL events
Virtual events
Webinars
Sampling

WORD OF MOM
tinybeans

Product reviews
Editor’'s Adventure
Influencer activations
Real mom testimonials

:tinybeans

National + 11 Major City Editions Website
Highest trust photo-sharing app (iOS + Android)

1.5M national + city + baby emails
17.2MM monthly social reach
Branded consumer experiences

CONTENT STUDIO
tinybeans
° Premium branded and sponsored
content
Shoppable content
Custom video solutions
Custom landing pages
Interactive quizzes, polls, and more
Dedicated emails

HIGH-IMPACT + SUPPORTING MEDIA

Homepage + Mobile takeovers
Native ads

Editorial newsletter sponsorships
Social amplification

Expanded video solutions



SOCIAL STRATEGY

Growing and growing

e By implementing new strategies, fresh designs,
and contracting content creators, there has
been an overall steady increase on all social
media analytics:

o  Audience: Unique Views began on an average
of 2500, have increased over 1400% hitting an
alltime high of over 450k.

o Engagement has increased 200% over the past
3 months.

o  Social Impressions: Starting with an average
of 100k have steadily grown, reaching a high of
over 1 million.

:tinybeans
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Parenting tip: Only hike as far as you can
carry all your children,

I know this now.

Tuesday
TRAVEL

FEATURED HACKS

VOICE

.
11IMPORTANT

THINGS DADS

SHOULDSAYTO (e
THEIR SONS >>>

-

=) >
Y 4
; PARENTS WHO
MADE US FEEL
p— SEEN
-
THIS WEEK
i

STORIES

OF THE WEEK




Hyatte Beach MYRTLE BEACH
MYRTLE BEACH CASE STUDY Memory
Travel continues to invest in Tinybeans e

Campaign Objectives:
T Ways Adventure
Seekers Will Find
the Perfect Family
Vacation in Myrtle
Beach

At s

e Raise awareness of Myrtle Beach to drive destination recovery and
growth via alignment with the #1 website for family travel

e Reach + connect with parents and families looking for summer travel
ideas + inspiration

e Showcase all the family-focused offerings Myrtle Beach has to offer

Campaign Overview (to date):

e Custom hub designed to bring Myrtle Beach to life + drive traffic to
VisitMyrtleBeach.com via custom content + a quiz
o Over 22,000 page views across hub + all content
e Custom video highlighting the best of Myrtle Beach
o Over 6,000 views and 3% engagement rate
e 4xunique itineraries: Adventure Seekers, Foodie Families, Culture &
History Buffs, Beach Bunnies
o Adventure Seekers is top performing with 1:30 time spent
Over 14,000 social engagements

All media placements outperforming Tinybeans + industry benchmarks v E *

: tinybeans




SCALABLE SUBSCRIPTION MODEL

Subscriptions Continue to Grow

e The last quarter has seen Teresa Lopez, the company’s new Chief Growth
Officer craft a new strategy for audience and consumer revenue growth. As part
of this, the Company, is also completing the recruiting of a core team to drive
accelerated results.

e Subscription revenue hit a record US$480K, up 111% pcp, with the number of
paid subscribers to 51k. Monthly Recurring Revenues (MRR) grew to US$166k.

e Trial to paid conversion for Q4-FY22 was 89% (+2% vs Q3). Despite growing
audiences and launched the paid acquisition program, there are stronger
conversion rates driven by new product development and optimization of the
acquisition channels.

e Expecting to launch Referral program and Influencer & Partnerships program in
future months.

:tinybeans

USSM
0.6

0.4

0.2

Q4-FY22 US$0.46M Revenue

Q4-FY20

Q4-FY21

Q4-FY22


https://www.linkedin.com/in/teresa-lopez-8257a698/

EVOLVING AUDIENCE MODEL

Audience

e Monthly Active Users (MAU) across Q4-FY22 grew to 2.95M for the
qtr, up 16% on Q3.

e Invested in Search Engine Optimizations (SEO) and implemented
improvements that resulted in an increase of 10% Organic
Sessions Q4-FY22 vs previous quarter. Expecting to see further
organic growth as we keep optimizing this acquisition channel.

e New Social Media strategy leaning into trending content, travel
and first person relatable essays about parenting as well as the
launch of new channels such as TikTok resulted in an increase of
+20% of sessions coming from Social Media in Q4-FY22 vs previous
quarter.

e Partnerships with Apple continue to drive engagement and growth
where Tinybeans remains in the top 3 amongst over 100+ partners.

: tinybeans
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New York
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Guides Share

New York, often called New York City to
distinguish it from New York State, or NYC for
short, is the most populous city in the United
States. With a 2020 population of 8,804,190
distributed over 300.46 square miles, N... More

T NYC's Best Ice Cream Shops
Guides
(-] [ ]

Website Save Share

It's always a good time for ice cream in NYC, right?
You have loads of ice cream shops, from nut-
free to Brooklyn's coolest spots, the best ge... more

Tinybeans
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Top Vegan
Restaurants in New
York City
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https://guides.apple.com/?pp=3041997010146373447&lsp=9902

PRODUCT & ENGINEERING < DIGIN = DIGIN = DIGIN = DIGIN = DIGIN = DIGIN = DIBIN = DIGIN = DIGIN = |

Q4 Highlights EE——

Want to know the secret to an awesome Independence
Day? Here's a hint—it doesn't always have to involve
fireworks.

Read More

Email
e  Redesigned all Editorial newsletters to increase
engagement. So far, results have seen an 8% increase in < W =
open rates since the launch.

9:41 ol T . 72 Hours in Santa Barbara with Kids

Prepare to fall in love with Santa Barbara—from the
coolest museums to hidden beaches, here's your fool-
proof itinerary.

How to Raise Grateful
Kids Inbox -

A,
g

e  Migrated off our legacy Red Tricycle Email Service
Provider resulting in all email management & [nvbeans waro «
consolidated through the one service, streamlining

operations and improving efficiencies, while reducing & tinybeans § STORES = NORE STORIS = NORE STORIES = WORE STORES = MORE STORES = NORE §T0
cost. & Easy Ways to Help the Planet Whils You Shop
SWEEKLY= kb f—-
S Eo d I geSt ‘e . We were surprised at number six, tool
e  Technical improvements across tinybeans.com to i

HIGHLIGHTS = HIGHLIGHTS = HIGHLIGHTS = HIGHLIGHTS
increase Google Search Impressions. Since completing

this work in April, substantially increasing Google Search
Impressions.

Lorem Ipsum Dolor Sit Amet,
. Consectetur Adipiscing Elit

* Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Velit at sodales in et, eu.
Platea enim, pellentesque

: tinybeans



PRODUCT & ENGINEERING

Q4 Highlights

Onboarding and Trial Lengths

e  Reduced Beanstalk trial length from 30 to 14 days,
allowing the company to realize 11.5 months of revenue
(prior it was 11 months), while successfully maintaining
the same trial to paid conversion rate of 90%.

e Updated app onboarding flow to educate users on the
Tinybeans experience before presenting subscription.
Early indicators suggest that users who go through the
onboarding funnel, convert at a higher rate.

High Performance Ads
e  Optimized ads and placements across the site to
maintain optimal user experience and increased
advertising impressions. Viewability, and in turn
CPM’s have increased 20% as a result.

:tinybeans
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Where parents go

Privately share memories and discover

amazing local ideas from parents who get it.

Le & & & 4
Everything is secure and it's easy
for everyone to use. Even my kids'

great-grandma figured out how to
use it!

Looking to follow a family?

2:27 il 56
& tinybeans.com

Advertisement

FOI: LLrL‘vD F‘V YETI

e

| found myself staring at the school papers, formulating
a dialogue in my mind. A conversation difficult for
adults alone, but now necessary to have with my
daughter.

JOIN THOSE WHO
KNOW GAMING
PERFORMANCE

We cover things quickly—I’m lucky to get this five-year-
old to sit and focus for just a few minutes. We discuss the
ALICE acronym (alert, lockdown, inform, counter,
evacuate), and she tells me what she’s responsible for
during the event of an active shooting: “We run and
“ide, throw things at the bad guy and get out.” My

————
wmh tirnr e laral nalicn afficare aminnad o
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FINANCIAL RESULTS (in USD)

Profit & Loss Summary

usoiow LI vighighe:
0,
fotalRevenue a n e Revenue up +5% vs prior year, driven by both ad sales and subscription growth.

Cost of Goods Sold (0.13) (0.16) -82% e Gross Margin settled at 94%, as ad sales COGS increased to accommodate client
fulfillment costs.

e Operating Expenses increased 14% vs prior year, driven by headcount spend to support

Gross Margin 2.34 2.44 -4% ] ] ] )
product and operational investments, along with the start of targeted marketing spend.
Gross Margin % 95% 94% e The company capitalized $21K of software development costs in the current quarter. The
total capitalization in FY22 is $0.5M.
Operating Expenses -14% e Due to some softness in the Q4 advertising revenues, the operating margin for Q4 was

lower than expected. The Company now expects full year margins to be roughly

Adjusted EBITDA* m approximately -24%, which is slightly lower than in FY21 of -22%.

Adjusted EBITDA Margin % 27% -33% e The Company has reduced its General and Administrative costs as it starts FY23.

: * Adjusted EBITDA defined as reported EBITDA excluding share based payments expense & other non-operatingincome & expenses.
tinybeans



FINANCIAL RESULTS (in USD)

Cash Waterfall Operating Cash Flow -$0.6M

$3.1M -$3.5M
Apr-22 Operating Cash Operating Cash
Opening Balance Receipts Disbursements

Highlights:

Operating cash flow was -$0.6M, versus -$0.35M in Q4-FY21
Cash receipts for the quarter were $3.1M, 65% more than the
same period prior year, due to ad sales revenue growth and
timing of collections

e Trailing 12 month operating cash flow is approximately -$3.2M

Exchange Rate
Movements

All Other Activity June-22
Closing Balance

The expected operating cash burn for Q1-FY23 is between $1M
and $1.4M

The company is focused on significantly narrowing it’s cash
flow losses through cost management, while growing revenues
in fiscal year 2023

:tl nybeans All Other Activity includes Investing Activity, Financing Activity, and ForEx. Investing Activity includes cash outflows related to capitalized software development costs.
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STRATEGIC DIRECTION

Path to Cash Flow Positive

-

) N\ ( )
Operational Improvements Guidance Assumptions Additional Comments
e Cash burn for Q4-FY22 was $0.6M Conservatively, the Company expects the cost e Tinybeans recently reviewed all costs with the
base to average out at between $3.4M and $3.8M goal of becoming cash flow positive. To provide
e Q1-FY23, the largest cash burn quarter is expected per quarter more flexibility in the expenses in order to deal
to be between $1M and $1.4M with any unforeseen circumstances
Core revenues include Advertising, Paid
e The Company has reduced its General and Subscriptions, Affiliate + Printing. All expected to e Growth ambitions adjusted to be more modest
Administrative costs as it starts FY23. grow through FY23 and beyond
e Achieving 50/50 revenue split between
e The Company expects to become operationally Positive revenue outlook for rest of 2022 and Advertising and Consumer, is now forecast to be
cash flow positive in the next 12-18 months continuing into 2023 2026
J AN J
: tinybeans 16



GROWTH AND STRATEGY

Tinybeans. Synonymous with Parenting.

Single Brand

Now a single brand and destination
to help parents raise amazing kids.
Tinybeans will be where parents
go, from capturing memories to
getting inspiration and engaging
with other parents.

Addressable Market

The parenting market is huge and with
the trust Tinybeans has with its core
customers, creates a significant
opportunity to grow lifetime value and
its share of the market

Audience

Value proposition for the platform
targeted to new parents, their families
and parents of older children. Trust
and Privacy still remains high to drive
growth.

Multiple Revenue Streams

Growing advertising revenues while
accelerating consumer revenues to
build a sustainable commercial model
for many years to come, striving for a
50/50 split. Huge potential of reaching
$1000 LTV in future years

. J

: tinybeans
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Other

Item 6.1 (in 4C below) pertain to salary and fee payments to the executive and non-executive directors of US$78k.

This announcement is authorized by the TNY Board.

For More Information

E: investors@tinybeans.com I: www.tinybeans.com

Tinybeans Group Limited (ASX:TNY, OTCQB:TNYYF) is the only high trust app and web platform offering a personalized experience for new and
growing families that helps them achieve their #1 goal in life-to raise amazing kids. Our purpose is bigger than simply making parenting easier. We
help families thrive by giving them a safe, useful and inspirational place to go to capture and share memories, engage with trustworthy content and
find thoughtful recommendations tailored to their family’s needs, interests and where they live.

Tinybeans engages 28 million mindful parents every month, enjoys over 130,000 5-star reviews in the Apple App and Google Play stores, and has been

recognized by Apple for excellence in both content-top 3 most viewed and exclusive parenting partner for Apple Guides, and utility-twice being
named U.S. app of the day.

:tinybeans
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Disclaimer

This presentation is provided for information purposes only. The information in this presentation is in a summary form, does not purport to be complete and is not intended to be relied upon as advice to
investors or other persons. The information contained in this presentation was prepared as of its date, and remains subject to change without notice. This presentation has been provided to you solely for the
purpose of giving you background information about Tinybeans Group Ltd (“Tinybeans”).

No representation or warranty, express or implied, is made as to the accuracy, reliability, completeness or fairness of the information, opinions and conclusions contained in this presentation. Neither
Tinybeans, its related bodies corporate, shareholders or affiliates, nor any of their respective officers, directors, employees, related bodies corporate, affiliates, agents or advisers make any representations or
warranties that this presentation is complete or that it contains all material information about Tinybeans or which a prospective investor or purchaser may require in evaluating a possible investment in
Tinybeans or acquisition of shares. To the maximum extent permitted by law, none of those persons accept any liability, including, without limitation, any liability arising out of fault or negligence for any loss
arising from the use of information contained in this presentation or in relation to the accuracy or completeness of the information, statements, opinions or matters, express or implied, contained in, arising
out of or derived from, or for omissions from, this presentation. Tinybeans has not independently verified any of the contents of this presentation (including, without limitation, any of the information
attributed to third parties). No person is under any obligation to update this presentation at any time after its release to you.

Certain statements in this presentation may constitute forward-looking statements or statements about future matters that are based upon information known and assumptions made as of the date of this
presentation. Forward looking statements can generally be identified by the use of forward looking words such as, “expect”, “anticipate”, “likely”, “intend”, “should”, “could”, “may”, “predict”, “plan”,
“propose”, “will”, “believe”, “forecast”, “estimate”, “target” and other similar expressions within the meaning of securities laws of applicable jurisdictions. Indications of, and guidance or outlook on, future
earnings or financial position or performance are also forward looking statements. These statements are subject to internal and external risks and uncertainties that may have a material effect on future
business. A summary of some of the key risks of Tinybeans business is set out in the appendix. Actual results may differ materially from any future results or performance expressed, predicted or implied by
the statements contained in this presentation. As such, undue reliance should not be placed on any forward looking statement. Past performance is not necessarily a guide to future performance. Nothing

contained in this presentation nor any information made available to you is, or shall be relied upon as, a promise, representation, warranty or guarantee, whether as to the past, present or future.

This presentation is not, and does not constitute, an offer to sell or the solicitation, invitation or recommendation to purchase any securities in Tinybeans and neither this presentation nor any of the
information contained herein shall form the basis of any contract or commitment. In particular, this presentation does not constitute an offer to sell, or a solicitation of an offer to buy, any securities in the
United States.

This presentation may not be reproduced or redistributed to any other person. All references to dollars, cents or $ in this presentation are to USD currency, unless otherwise stated.

In receiving this presentation, each recipient agrees to the foregoing terms and conditions.

:tinybeans
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Appendix 4C

Quarterly cash flow report for entities
subject to Listing Rule 4.7B

Name of entity

Rule 4.7B

Tinybeans Group Limited
ABN Quarter ended (“current quarter”)
46 168 481 614 30 June 2022
Consolidated statement of cash flows Current quarter Year to date (12
$US’000 months)
$US’000
1. Cash flows from operating activities
1.1 Receipts from customers 3,113 11,158
1.2 Payments for
(a) research and development
(b) product manufacturing and operating (158) (913)
costs
(c) advertising and marketing (133) (329)
(d) leased assets
(e) staff costs (1,868) (8,904)
(f) administration and corporate costs (1,365) (3,957)
1.3  Dividends received (see note 3)
1.4  Interest received 1 1
1.5  Interest and other costs of finance paid (23)
1.6  Income taxes paid
1.7  Government grants and tax incentives
1.8  Other (provide details if material)
1.9 Net cash from / (used in) operating (410) (2,969)
activities
2, Cash flows from investing activities
2.1 Payments to acquire or for:
(a) entities
(b) businesses
(c) property, plant and equipment (8) (42)
ASX Listing Rules Appendix 4C (17/07/20) Page 1

+ See chapter 19 of the ASX Listing Rules for defined terms.



Appendix 4C

Quarterly cash flow report for entities subject to Listing Rule 4.7B

Consolidated statement of cash flows Current quarter Year to date (12
$US’000 months)
$US’000
(d) investments
(e) intellectual property
(f) other non-current assets -21 (397)
2.2 Proceeds from disposal of:
(a) entities
(b) businesses
(c) property, plant and equipment
(d) investments
(e) intellectual property
(f) other non-current assets
2.3 Cash flows from loans to other entities
2.4 Dividends received (see note 3)
2.5 Other (provide details if material)
2.6 Net cash from / (used in) investing (29) (439)
activities
3. Cash flows from financing activities
3.1 Proceeds from issues of equity securities
(excluding convertible debt securities) 5,869
3.2 Proceeds from issue of convertible debt
securities
3.3 Proceeds from exercise of options
3.4 Transaction costs related to issues of (387)
equity securities or convertible debt
securities
3.5 Proceeds from borrowings 800
3.6 Repayment of borrowings (48) (694)
3.7 Transaction costs related to loans and
borrowings
3.8 Dividends paid
3.9 Other (provide details if material)
3.10 Net cash from / (used in) financing -48 5,588
activities
ASX Listing Rules Appendix 4C (17/07/20) Page 2

+ See chapter 19 of the ASX Listing Rules for defined terms.



Appendix 4C

Quarterly cash flow report for entities subject to Listing Rule 4.7B

Consolidated statement of cash flows Current quarter Year to date (12
$US’000 months)
$US’000
4. Net increase / (decrease) in cash and
cash equivalents for the period
4.1 Cash and cash equivalents at beginning of
period 4,818 2,155
4.2 Net cash from / (used in) operating (410) (2,969)
activities (item 1.9 above)
4.3 Net cash from / (used in) investing activities (29) (439)
(item 2.6 above)
4.4 Net cash from / (used in) financing activities (48) 5,588
(item 3.10 above)
4.5 Effect of movement in exchange rates on (118) (122)
cash held
4.6 Cash and cash equivalents at end of 4,213 4,213
period
5. Reconciliation of cash and cash Current quarter Previous quarter
equivalents $US’000 $US’000
at the end of the quarter (as shown in the
consolidated statement of cash flows) to the
related items in the accounts
5.1 Bank balances 4,213 4,818
5.2 Call deposits
5.3 Bank overdrafts
54 Other (provide details)
5.5 Cash and cash equivalents at end of 4,213 4,818
quarter (should equal item 4.6 above)
6. Payments to related parties of the entity and their Current quarter
associates $US'000
6.1 Aggregate amount of payments to related parties and their 78
associates included in item 1
6.2 Aggregate amount of payments to related parties and their
associates included in item 2
Note: if any amounts are shown in items 6.1 or 6.2, your quarterly activity report must include a description of, and an
explanation for, such payments.

ASX Listing Rules Appendix 4C (17/07/20)
+ See chapter 19 of the ASX Listing Rules for defined terms.

Page 3



Appendix 4C
Quarterly cash flow report for entities subject to Listing Rule 4.7B

7. Financing facilities Total facility Amount drawn at
Note: the term “facility’ includes all forms of financing amount at qu arter qu arter end
arrangements available to the entity. ’

) end $US’000

Add notes as necessary for an understanding of the ,

sources of finance available to the entity. $US 000

7.1 Loan facilities

7.2 Credit standby arrangements

7.3 Other (please specify)

7.4 Total financing facilities

7.5 Unused financing facilities available at quarter end

7.6 Include in the box below a description of each facility above, including the lender, interest
rate, maturity date and whether it is secured or unsecured. If any additional financing
facilities have been entered into or are proposed to be entered into after quarter end,
include a note providing details of those facilities as well.

8. Estimated cash available for future operating activities $US’000

8.1 Net cash from / (used in) operating activities (item 1.9) (410)

8.2 Cash and cash equivalents at quarter end (item 4.6) 4,213

8.3 Unused finance facilities available at quarter end (item 7.5)

8.4 Total available funding (item 8.2 + item 8.3) 4,213

8.5 Estimated quarters of funding available (item 8.4 divided by 10
item 8.1)

Note: if the entity has reported positive net operating cash flows in item 1.9, answer item 8.5 as “N/A”. Otherwise, a

figure for the estimated quarters of funding available must be included in item 8.5.

8.6 If item 8.5 is less than 2 quarters, please provide answers to the following questions:

8.6.1 Does the entity expect that it will continue to have the current level of net operating
cash flows for the time being and, if not, why not?

Answer:

8.6.2 Has the entity taken any steps, or does it propose to take any steps, to raise further
cash to fund its operations and, if so, what are those steps and how likely does it
believe that they will be successful?

Answer:

8.6.3 Does the entity expect to be able to continue its operations and to meet its business
objectives and, if so, on what basis?

Answer:

Note: where item 8.5 is less than 2 quarters, all of questions 8.6.1, 8.6.2 and 8.6.3 above must be answered.
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Appendix 4C
Quarterly cash flow report for entities subject to Listing Rule 4.7B

Compliance statement

1

2

Date:

This statement has been prepared in accordance with accounting standards and policies
which comply with Listing Rule 19.11A.

This statement gives a true and fair view of the matters disclosed.

LJuly 28, 2022

Authorised by: ..Edward Geller, Executive Director and CEO....................

Notes

(Name of body or officer authorising release — see note 4)

This quarterly cash flow report and the accompanying activity report provide a basis for informing the market about the
entity’s activities for the past quarter, how they have been financed and the effect this has had on its cash position. An
entity that wishes to disclose additional information over and above the minimum required under the Listing Rules is
encouraged to do so.

If this quarterly cash flow report has been prepared in accordance with Australian Accounting Standards, the definitions
in, and provisions of, AASB 107: Statement of Cash Flows apply to this report. If this quarterly cash flow report has been
prepared in accordance with other accounting standards agreed by ASX pursuant to Listing Rule 19.11A, the
corresponding equivalent standard applies to this report.

Dividends received may be classified either as cash flows from operating activities or cash flows from investing activities,
depending on the accounting policy of the entity.

If this report has been authorised for release to the market by your board of directors, you can insert here: “By the board”.
If it has been authorised for release to the market by a committee of your board of directors, you can insert here: “By the
[name of board committee — eg Audit and Risk Committee]”. If it has been authorised for release to the market by a
disclosure committee, you can insert here: “By the Disclosure Committee”.

If this report has been authorised for release to the market by your board of directors and you wish to hold yourself out as
complying with recommendation 4.2 of the ASX Corporate Governance Council’s Corporate Governance Principles and
Recommendations, the board should have received a declaration from its CEO and CFO that, in their opinion, the financial
records of the entity have been properly maintained, that this report complies with the appropriate accounting standards
and gives a true and fair view of the cash flows of the entity, and that their opinion has been formed on the basis of a
sound system of risk management and internal control which is operating effectively.
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